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Perspectives on Emerging Media 

 
 

The problem with television is that people 
 must sit and keep their eyes glued to the screen;  

the average American family hasn't time for it.  
 

Therefore the showmen are convinced that for this 
reason, if no other, television will never be a serious 

competitor of broadcasting. 
 

--1939 New York Times editorial 

 
 
 

Television won't matter in your lifetime or mine. 
 

--1936 J.C. Furnas , "The Next Hundred Years." 
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The Communications Revolution in Public Affairs 
NEW MEDIA AND NEW CAMPAIGNING 
 
Introduction 
 
While social media has been largely dismissed by some as being a fad, 
nevertheless, much has been written about the transformative nature that the 
Internet has brought to campaigning and especially to fundraising.  In fact, the 
decision by the Barack Obama campaign in June 2008 to forego public campaign 
financing for the 2008 Presidential campaign opting instead to raising funds 
directly from the public is attributable, at least in part, to his prowess in using the 
Internet to attract small donors to whom he can return for repeat contribution.1   
 
While many features of new, emerging media were first manifest as social 
mechanisms, utilization of social media is quickly being grasped by mainstream 
communicators as an essential component in staying relevant with and in public 
dialog.  The inevitability of the trend is reflected in the fact that all major 
newspapers now have Weblogs (blogs)2 and a newspaper or television network 
reporter who is topnotch is likely to have a Weblog as well.3   
 
On the public affairs front, while new and social media have emerged as 
important campaign options for fundraising, these tools are also beginning to be 
employed on a much broader front.  Members of Congress have begun to 
transition their methods of communications from old school e-newsletters4 to 
blogs and multi-media efforts, as have candidates in an attempt to regularly 
engage interested voters and to establish a track record.5  Some members of 
Congress have established YouTube accounts.  Others have created and posted 
podcasts6, and still others combine many multimedia efforts.   No better example 
exists of a use of a medium intended for social networking that has now been 
tied to cause marketing than with Facebook.  And, it is surprising to know who is 
now twittering.    
 

                                                
1 See “Obama Opts Out of Public Funding for Campaign”, Christian Science Monitor, June 19, 2008 at 
http://www.csmonitor.com/2008/0620/p25s10-usmb.html 
  
2 For example, the Wall Street Journal has a law blog - http://blogs.wsj.com/law/ as well as a health blog - 
http://blogs.wsj.com/health/ 
 
3 See, for example, ANDERSON COOPER 360° - http://ac360.blogs.cnn.com/ 
 
4 See for example, the e-newsletter of Congressman Rahm Emanuel - 
http://emanuel.congressnewsletter.net/mail/util.cfm?mailaction=profile 
 
5 See Senator John McCain’s blog - http://www.johnmccain.com/Blog/ 
 
6 See Senator Barack Obama’s podcast site - http://obama.senate.gov/podcast/ 
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In short, anyone working in public affairs must not only understand the terms 
hivemind, wiki, widget, aggregator, twitter and the like, but be ready to employ 
the media and mindset represented by these terms.  New and social media 
represents not only new ways to communicate, but those methods in turn 
represent different constituencies of people who want to communicate using 
those methods.  In other words, if public affairs practitioners are only utilizing or 
understanding some of these communications methodologies in their strategies, 
they are losing part of the audience and in turn, are probably losing to a 
competitor.  Now, more than ever, public affairs communications has entered the 
era of the permanent campaign. 
 
While not intended as an exhaustive review of the uses of social and new media 
in public affairs, it is the intent of this paper to explore the recent and growing 
migration into these new communications venues in order to achieve public 
affairs and policy-maker goals and objectives.   
 
 
Overview of the Uses of New and Social Media 
 

 
 
Twitter – www.twitter.com 
 
Twitter sounds silly.  That challenges some people to take it seriously.  But in 
fact, twitter use is growing at an enormous rate.   
 
Twitter is a example an application that is a “micro-blog” that provides a user with 
140 characters to write a short message.  While the application began with a 
purely social basis as a way for people to tell others what they were up to, many 
have realized the utility of providing brief updates with URLs attached to attract 
readers to other venues.  While only providing 140 characters, there are also 
applications which allow one to compress a URL so that it can fit inside of a 
posting on Twitter allowing a user to submit a short post with a micro-URL that 
can provide a link to a Web site or blog.   
 
To utilize Twitter, one opens an account for free and can immediately begin 
twittering.  One “follows” others who are twittering and can be “followed” by 
others – in essence “following” being the same as subscribing.   
 
Among those now offering Twitter updates are the BBCHealth, the New York 
Times (health section - 807 followers, business section, science section – each 
with their own Twitter), NASA (currently with 944 followers).   
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In addition to NASA, the federal government is utilizing Twitter to get messages 
out to targeted audiences.  For example, those interested in women’s health can 
find the Office of Women’s Health twittering at http://twitter.com/womenshealth 
and the business connection to the U.S. government has also recently begun a 
Twitter feed - http://twitter.com/BusinessDotGov, and even earthquake news 
which provides tweets when there is any earthquake action 2.5 or greater on the 
Richter scale at http://twitter.com/EarthquakeNews.   
 

     
 
Politicians In and Running for Office 
 
Both of the major candidates for president have some form of twitter 
communication going on.  John McCain’s campaign does not have an account 
open in their name, but there is a McCainNews7 Twitter account that lists 
postings from the RSS feed from the Senator’s Campaign blog.  He has 772 
followers as of this writing.   
 
By contrast to the number of followers to Senator McCain and even to 
organizations like NASA and the New York Times, it is informative to note that 
Barack Obama’s campaign does have a twitter account under the name of 
Barack Obama8 and that has the campaign branding stamped on it – with a 
whopping 41,964 followers.   
 
But not only candidates are twittering, so are the branches of government and 
many involved in the leadership. 
 
The Clerk of the U.S. House of Representatives9 with 403 followers is now 
twittering with over 6000 updates, informing followers on votes as well as other 
actions on the House floor, as is more recently the Senate with 352 followers and 
178 updates.10   
 
Examples of the invasion of Twitter by Members of Congress include not only 
individual members, leadership, but also committee chairs – to name a few: 
 
  

                                                
7 See http://twitter.com/McCainNews  
8 See http://twitter.com/BarackObama  
9 See http://twitter.com/HouseFloor  
10 See http://twitter.com/SenateFloor  
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RoyBlunt  
Name Roy Blunt 
Web http://republicanwhip.house.gov/  
Bio I serve as the Republican Whip in the U.S. House of Representatives. 
Recently The Fairness Doctrine is an example of government run amok. It’s sad 
Democrats can’t recognize that as well. http://tinyurl.com/57qmr5 about 3 hours 
ago  
 

 
edlabordems  
Name George Miller 
Location Washington DC    Web http://edlabor.house.gov  
Bio I'm Chairman of the Education and Labor Committee in the House of 
Representatives 
Recently The rule for the Stop Child Abuse in Residential Programs  
 
  

 
RandyKuhl  
Name RandyKuhl 
Location Hammondsport, NY/Washington, D    Web http://kuhl.house.gov  
Bio I proudly represent the 29th District of New York in Congress 
Recently Driving back to DC after a great birthday weekend  
 
 

 
RepTomPrice  
Name RepTomPrice 
Location Georgia, Washington, DC    Web http://www.tomprice.house.gov  
Bio I represent the Sixth District of Georgia 
Recently Rep Pete King on CNN last night mentioning English in the Workplace 
legislation: http://tinyurl.com/3azntq 6 months ago  
 
Twitter allows for a highly partisan, one-sided shots that are not going to be 
debated or commented on, unlike a blog, offering a rather distinct and succinct 
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method of outreach, particularly to a base of support.   Other Twitter notables 
include Nancy Pelosi, Steny Hoyer and John Boehner.    
 
For those still willing to dismiss Twitter, the application has seen astonishing 
growth: 
 

 
 
Twitter also runs a blog whereby they track many Twitter discussions and 
statistics.  Here one can see mentions of the primary candidates through various 
milestones:11 
 

 
 
Twitter not only is a growing application for those in public affairs, but offers 
insight into tracking conversations and opinion about the candidates.   

                                                
11 Source – see http://blog.twitter.com/search/label/stats  
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State Government and Twitter 
 

       
 
States are also getting in on Twitter.  Some use it very infrequently, while others 
use the medium as a news feed to spread news of the governor’s activities or 
those of the state legislature.  Here is an example of recent postings from the 
state of Utah: 
  
UtahGov Western Governors' policy resolutions adopted recently can be found at 
http://www.westgov.org/wga/... 09:54 AM July 03, 2008 from twhirl   
UtahGov New data posted to the Utah Data Group on Swivel at 
http://www.swivel.com/group... 09:27 AM July 03, 2008 from twhirl   

UtahGov Utah Guard Soldiers Awarded Silver, Bronze Stars for Valor - 
http://tinyurl.com/5nafol 05:28 PM July 02, 2008 from twhirl   
UtahGov Two Utahns receive special recognition from the National Governors 
Association http://snurl.com/2sw19 02:06 PM July 02, 2008 from twhirl   

UtahGov USA Today covers Utah's transition to a 4-day work week at 
http://tinyurl.com/5akfzu 09:12 AM July 02, 2008 from web   
UtahGov Governor Huntsman takes over as chair of the Western Governors' 
Association http://snurl.com/2sqx0 09:04 AM July 02, 2008 from twhirl   

UtahGov Explore the 2008 Utah Travel Guide! http://tinyurl.com/6qkhdg 08:52 AM 
July 02, 2008 from twhirl   

  
As recently as the past few months, several state governments have begun to 
offer news through Twitter.  States that have Twitter accounts open are Maine 
(http://twitter.com/www_maine_gov); Utah (http://twitter.com/UtahGov); Rhode 
Island (http://twitter.com/rigov); Colorado (http://twitter.com/coloradogov)  
 
Governors are discovering Twitter too as a means of keeping in touch with 
constituents.  Recently Governor Arnold Schwarzenegger of California began 
twittering and to date has only 80 followers, but one would expect that to grow as 
municipalities, mainstream news media and other policy makers begin twitter 
uptake.   

About 

• Name Gov Schwarzenegger  
• Location Sacramento, California  
• Web http://gov.ca.gov  
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• Bio the 38th Governor of California  

Stats 

• Following 0  
• Followers 80  
• Favorites 0  
• Updates 87  

block schwarzenegger  
 

   
Schwarzenegger  

Doubling California National Guard ground forces to fight NorCal Fires. More info at 
http://gov.ca.gov 

 
1 day ago from web  
schwarzenegger Holding press conference on Basin Complex Fires in Big Sur with 
FEMA administration officials. Live webcast http://gov.ca.gov at 11:30am 10:43 AM 
July 02, 2008 from web  

 

schwarzenegger Holding press conference regarding the Shasta Complex fires. Live 
webcast at 10:20 at http://gov.ca.gov 09:48 AM July 01, 2008 from web   

schwarzenegger Signed AB 1252, which will expedite funding for important 
transportation and housing projects in California. Read more at http://gov.ca.gov 
04:25 PM June 30, 2008 from web  

 

schwarzenegger Touring Tesla Motors with State Treasurer Bill Lockyer; will 
discuss technology investment in CA. Live webcast http://gov.ca.gov at 11:30am 
09:36 AM June 30, 2008 from web  

 

schwarzenegger Joining Department of Transportation at ribbon cutting ceremony 
for Essential Access Interim Bridge Project. http://gov.ca.gov for more 03:47 PM 
June 27, 2008 from web  

 

schwarzenegger Joined Department of Interior Secretary Dirk Kempthorne for 
Whiskeytown Complex Fire briefing. Visit http://gov.ca.gov 01:20 PM June 27, 2008 
from web  

 

schwarzenegger Delivering speech at 2008 Serve to Preserve Florida summit on 
Global Climate Change. Live webcast http://gov.ca.gov at 9:30 a.m. 08:41 AM June 
26, 2008 from web  
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schwarzenegger Will be briefed on the Basin Complex fires and the status of 
firefighting efforts statewide. Live webcast http://gov.ca.gov at 10:20 a.m. 09:48 AM 
June 25, 2008 from web  

 

schwarzenegger Directing National Guard and state firefighting resources to 
aggressively combat numerous wildfires across California. http://gov.ca.gov 04:08 
PM June 23, 2008 from web  

 

schwarzenegger Delivering remarks at the 2008 Catholic Health Assembly in San 
Diego. Live webcast http://gov.ca.gov at 9:30 a.m. 08:59 AM June 23, 2008 from 
web  

 

schwarzenegger Delivering keynote speech at 2008 Biotechnology Industry 
Organization’s International Convention. Live webcast, http://gov.ca.gov at 12:55p ... 
09:18 AM June 18, 2008 from web  

 

schwarzenegger Participating in ceremony for Memorandums of Understanding 
between California and Chile. Live webcast http://gov.ca.gov at 11:30 a.m. 10:17 
AM June 12, 2008 from web  

 

schwarzenegger Meeting with the President of Chile Michelle Bachelet today... 
http://gov.ca.gov for more information 07:59 AM June 12, 2008 from web   
schwarzenegger Announcing $136 million in Prop 1B funding for transit projects. 
Watch live webcast http://gov.ca.gov at 10:15 a.m. 08:46 AM June 10, 2008 from 
web  

 

schwarzenegger Participating in budget reform discussion with Riverside and San 
Bernardino county officials. Live webcast http://gov.ca.gov at 11am 08:26 AM June 
09, 2008 from web  

 

schwarzenegger Joining Law Enforcement officials to remind motorists of new 
cellular phone restrictions. Watch live webcast now at http://gov.ca.gov 09:26 AM 
June 06, 2008 from web  

 

schwarzenegger Joining safety officials to award $2 million for statewide alert 
initiative. Watch live webcast http://gov.ca.gov at 10 a.m. 09:13 AM June 05, 2008 
from web  

 

schwarzenegger Signed Executive Order declaring drought in California. Read more 
here: http://gov.ca.gov/press-rel... 02:42 PM June 04, 2008 from web   

schwarzenegger Holding Capitol press conference regarding California's water 
resources. Watch live webcast http://gov.ca.gov at 11:15 a.m. 10:30 AM June 04, 
2008 from web  
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Facebook – www.facebook.com 
 
Facebook is another example of how purely “social” media are being converted 
to “social cause” media.  While first developed as a way for people to connect to 
one another, providing profiles that list interests and allowing people to “friend” 
one another as a way to stay in touch with people you care about.  There is even 
a small feed that one can regularly update that will notify others of your current 
status.   
 
But where there are people, there is commerce.  And businesses such as 
American Express have moved into the Facebook space to advertise services 
and to sell.   
 
Likewise, great opportunity has been recognized by those seeking to establish 
social movements, particularly targeting this demographic.  While MoveOn.org is 
not currently engaged on Twitter, someone has reserved the MoveOn name on 
Twitter.  In the meantime, however, the organization has chosen to make its 
presence known on Facebook.   
 

 
 

MoveOn.org is one of the many social and political movements on Facebook is 
MoveOn.org which has nearly 11,000 fans signed up on Facebook, allowing the 
organization to post video and alert fans to events, either real or virtual.   
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Clearly the Obama campaign understands utilization of new media.  Facebook 
and MySpace are both places in which they have been active and have achieved 
a weighty milestone on Facebook where the candidate now has over 1,000,000 
fans with a profile that is personal, open and allows him to connect with a 
particular demographic and vice versa.   
 

 
 
 

YouTube has become as familiar to political and social causes as it is to social 
networking.  The Obama campaign was able to post their most recent video on 
the decision to forego public financing of the campaign here and on YouTube to 
maximize circulation.   
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YouTube – www.YouTube.com 
 
To be unfamiliar with YouTube would mean that one has been living under a 
rock.  In their own words: 
 
“Founded in February 2005, YouTube is the leader in online video, and the 
premier destination to watch and share original videos worldwide through a Web 
experience. YouTube allows people to easily upload and share video clips on 
www.YouTube.com and across the Internet through websites, mobile devices, 
blogs, and email” 
 
It has been estimated that approximately 78.3 million videos had been uploaded 
to YouTube by March, 2008 and that there are approximately 150,000 videos 
uploaded each day.12 
 
According to the site, the demographics are broad in age range – 18-55 and 
“evenly divided between males and females, and spanning all geographies. Fifty-
one percent of our users go to YouTube weekly or more often, and 52 percent of 
18-34 year-olds share videos often with friends and colleagues.”13 

YouTube not only allows one to post video clips, but to monitor extensively the 
statistics of those that view the videos that they post.  Any entity that opens an 
account can begin posting video and others can subscribe to their videos.   
 
While individuals post a number of videos, so do mainstream news organizations 
such as CNN, CBS and the Associated Press, to name a few.  CBS has nearly 
73,000 subscribers.     
 
Last year, members of Congress began opening up YouTube accounts, including 
Speaker of the House Nancy Pelosi, Congresswoman Diana DeGette and 
Congressman Bart Stupak.  Here, members of Congress are able to pick up 
subscribers and to utilize YouTube to emphasize coverage over their own actions 
or over issues that they want to promote.  For example, Congressman Stupak 
only opened his YouTube account in June, 2008 and the first video posted was 
that of reporter Lou Dobbs on CNN questioning the FDA’s oversight of the 

                                                
12 See http://ksudigg.wetpaint.com/page/YouTube+Statistics?t=anon  
13 See YouTube Fact sheet - http://youtube.com/t/fact_sheet  
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tomato salmonella outbreak – an issue and an agency with which the 
Congressman is highly active.14 
 
Members of Congress on the Senate side have been opening YouTube accounts 
as well, particularly those up for re-election.  Senator Mary Landrieu joined in 
March, 2008 and Senator Tom Harkin not only has an account, but has linked it 
to his Weblog.   
 
Barack Obama has an account.  He has amassed nearly 60,000 subscribers and 
has had nearly 15,000 videos watched.  The Obama campaign joined YouTube 
in September 2006.  By contrast, the McCain campaign jointed YouTube in 
February 2007 and has had 3,789 videos viewed and 6,083 subscribers.   
 
Weblogs (Blogs) 
 
Some in Congress clearly understand how to use a blog.  Senator Tom Harkin of 
Iowa has created a blog15 that is hosted on his senatorial site.  Some Senators 
have begun blogs who clearly do not understand the nature or the workings of a 
blog and have instead constructed merely a posting to a Web site where they talk 
at a constituency.  A blog, however, is more interactive than that and invites 
feedback, comment and interaction with the reader or subscriber.  It should also 
link to other resources.  In the example below, Senator Harkin has provided links 
to his YouTube account, Flickr and Facebook among others, to bring together the 
several media in which he is operating.   
 

 
                                                
14 See YouTube video - http://www.youtube.com/watch?v=eeSEQBLBZZY  
15 See http://www.tomharkin.com/blog  
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Many policy-makers have developed Blogs, particularly those who are up for re-
election and the phenomena is not only at the Congressional level, but is also 
especially at the level of state legislators, many of whom are linked to the blog of 
the National Conference for State Legislatures, The Thicket.16   
 

 RSS Feeds 
 
RSS Feeds provide the ability for any entity to send its updated material to those 
who wish to read it, instantly, aggregated into one site that they have designed in 
which they can receive information.  RSS aggregation is emblematic of the 
individualized manner in which people are receiving and digesting news and 
communication.   
 
For example, an investor might want to have an aggregator set up that brings 
together news from each of the companies in which he or she has invested.  
Each news release by the company would be brought to a single Web page for 
reading by the investor.  Several aggregation pages can be set up so that he can 
aggregate along several topics at once.   
 
Surprisingly, many still rely on e-newsletters for dispensing information or send 
out press releases by service or wire.  This is true of the private corporate world 
as well as in policy circles.  Many of the more recent members of Congress have 
begun to issue press releases by RSS Feed.17  Likewise, some of the important 
committees of Congress have begun to make announcements by RSS Feed 
such as the U.S. House Committee on Oversight and Government Reform18, 
though several other committees are not yet doing so.   
 
Feeds are simple to use for the sender and the receiver.  To be utilizing any 
other means for distributing information is much slower and is not unlike using a 
fax machine instead of using e-mail for communications.  E-mail updates clutter 
mailboxes and are often deleted before being read, while RSS feeds allow a 
reader to see a headline and even without clicking to open a file, can get a 
synopsis by running the cursor over the title.  Feeds are an essential way of life 
in the future of public affairs communications. 
 
 
                                                
16 See the National Conference of State Legislatures Blog - http://www.ncsl.typepad.com/ 
 
17 See, for example, the press release page of Senator Sharrod Brown - 
http://brown.senate.gov/newsroom/press_releases/  
 
18 See http://oversight.house.gov/rss/  
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Conclusion 
 
Whether the Clerk of the U.S. House of Representatives is twittering, or national 
campaigns are battling on YouTube, new and social media are making a mark on 
the scope of the practice of public affairs today. 
 
The uptake rate on new and social media in public affairs varies greatly.  For 
example, many of the videos posted to the YouTube sites of many members of 
Congress have had very limited viewing – sometimes only in the double digits for 
videos posted for many weeks or even months. 
 
Current volume and traffic, however, are not necessarily the real focus in new 
media.  Rather, there are three main takeaways regarding public affairs and new 
media. 
 

1. Audiences - The way in which people choose to get their communications 
is changing to that of a highly personalized nature.  Culturally, we are 
indicating that as individuals, we want to tailor-make the way in which we 
receive information and news.  This is a movement that is the antithesis of 
broadcast news – one might call it “narrowcasting”.  Rather than accept 
“broadcast” pre-packaged news, people are choosing the news they want 
from the sources they want – and they want to send items to others.  As 
that trend grows, those not communicating among the various formats will 
lose part of the audience.  Being involved in new media does not 
guarantee an audience.  What it does guarantee is that if your political 
cause does gain currency, then you are covering the entire spectrum of 
the public with whom you want to communicate.   

 
2. Cost - Participation in new media is quite easy and quite economical as 

most of it is available without charge.  The simple equation about new 
media and cost related to public affairs is not whether one can afford to 
participate, but rather whether one can afford not to participate.     

 
3. Viral Spread – Not only does new media allow any entity, cause or 

movement to engage with individuals on a highly individualized basis, it 
allows people to communicate with one another about the issue.  Blogs 
invite comment from strangers that is read by other strangers; videos can 
be spread by telephone or embedded in a blog posting; links can be sent 
via email or posted on blogs or Facebook pages; tiny URLS can amplify a 
press release on Twitter.  New media is not just about spreading news; it 
is about allowing others to spread news for you. 

 
New and social media provide public affairs with powerful new tools.  With new 
media, communications has seen a “balkanization” of sorts, where people have 
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broken down their communications to smaller hubs with nodes directing traffic to 
audiences predisposed to hear messages.  This makes mastery of new media is 
essential today for any public affairs success tomorrow. 
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Appendix – Washington D.C. Policymaker Outlets and New Media 
 
Publication Blog Videos Other 

Roll Call 

 
 
 

None 

• Roll Call Video 
(subscribers only)   

• RSS feeds with breaking 
news, opinion, politics, 
vested interests, around the 
hill, special features, policy 
briefing 

• Roll Call podcasts 
(subscribers only)  

The Hill 

• Pundits Blog 
(Brent Budosky, 
Ron Christie, 
Lanny Davis, 
Frank Donatelli, 
John Feehery, 
Peter Fenn, Bob 
Franken, Karen 
Hanretty, Dick 
Morris, Bill Press, 
A.B. Stoddard, 
Armstrong 
Williams)  

• Congress Blog 
(Postings by 
Congressman 
and Senators) 

• Blog Briefing 
Room (provides 
links to major 
blogs like 
Huffington Post, 
Drudge Report, 
NRCC) 

• HillTube (interviews 
with celebrities, KOL, 
and political influencers.  
They discuss the 
upcoming election, 
various causes, and do 
profiles of issue 
leaders.) 

This could be a unique 
opportunity for Ruth 
 
HillTube Contact: 
Bob Cusack 
Managing Editor 
(202) 628-8350 
bcusack@thehill.com 

• Mobile Phone Feature 
(sends text messages with 
breaking news) 

• Questions & Answers 
(Q&A slot featuring 
interviews with members of 
Congress and sometimes 
with senior aides, selected 
lobbyists and policy experts) 

• White Papers Portal (a 
database for political 
position papers on a variety 
of topics and organizations.  
Sample topics include 
agriculture, defense, energy, 
environment, healthcare, 
intellectual property, and 
trade) 

Politico 

• Community 
section where 
the public can 
respond to 
politico stories 
via post. 

• Politico 
Bloggers (Ben 
Smith, Jonathan 
Martin, The 
Crypt, 
Shenanigans, 
Michael 
Calderon, Mike 
Allen’s Playbook) 

• Politico.com Video 
(news and interviews 
with congressmen and 
senators) 

 
Contact: 
Bill Nichols 
Web site managing editor 
(703) 647-8562 
bnichols@politico.com  

• Mobile Politico (get your 
news on your cell) 
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National Journal 

• The 
Blogometer 
(The 
Blogometer 
is a daily 
report from 
The Hotline 
taking the 
temperature 
of the 
political 
blogosphere. 
The 
Blogometer 
appears in 
The Hotline's 
subscription-
only tip 
sheet and in 
this space 
every 
weekday at 
noon.) 

• Beltway 
Blogroll, 
Hotline on 
call, Tech 
daily dose  

 • Play of 
the Day (A 
video 
compilatio
n featuring 
highlights 
and 
political 
humor 
from the 
previous 
day's late-
night 
shows.  

• Sunday 
Snapshot 
(Video 
highlights 
from the 
Sunday 
morning 
news 
shows and 
a summary 
of key 
points). 

• Hotline TV 
(The daily 
webcast 
featuring 
coverage 
and lively 
debate 
from The 
Hotline's 
Editors.)  

 

CQ 

 
 

• Beyond the 
Dome 

 • Recap (video 
of floor 
debates that 
you can have 
sent in an 
email alert) 

• Reclip (video 
that you can 
post to your 
own Website) 

 

• Email and 
text alerts for 
the latest 
news on the 
Hill.  

• CQ 
Newsletters 
(CQ Midday 
Update, CQ 
Politics, CQ 
Homeland 
Security – 
Behind the 
Lines) Daily 
newsletter that 
includes news 
updates and 
the latest 
developments 
delivered to 
your inbox. 

     
Compiled by Amanda Stephens, Fleishman-Hillard 
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